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Covered California Launches New Television Ad
Campaign to Promote Enrollment and Encourage
Californians to Sign Up for Quality Health Insurance

SACRAMENTO, Calif. — Covered California launched its new television advertising
campaign on Monday, to promote enrollment and encourage the uninsured throughout
the state to sign up for quality health insurance. The multi-language campaign builds on
the successful theme of “This Way to Health Insurance,” which has helped Covered
California enroll a record-high 1.7 million people.

“Covered California is reaching out to our state’s diverse population to make sure all
Californians know about the increased and expanded financial help that is available to
help bring the cost of quality coverage within reach,” said Jessica Altman, executive
director of Covered California. “We want to make sure people know that Covered
California is here to help them get and pay for quality, brand-name health insurance.”

What you need to know:

The television and radio campaign began on Monday, Nov. 14 and will air statewide
throughout open enrollment. The ads stress the importance of staying healthy, and how
Covered California can help people access the health care services they need if they
get sick or injured. They follow Covered California’s ads for digital, social, print and
search that began on Nov. 1.

Among the new television ads airing this year are those titled “For You,” that were
directed by Michelle Pak of the Where the Buffalo Roam production house in Oakland.
Pak is a first generation Asian-American and creating a set of informative stories in
native languages was important to her, because as a child she saw how much her
mother relied on information that was translated from English to Korean.

In addition to the new ads, Covered California is leveraging a strategic mix of existing
television assets, previously directed by Academy-award winning director Errol Morris,
and director Luis Pefia, who has won numerous awards for his work with iconic brands
like Apple, Got Milk? and many others.

(more)
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https://www.michellepak.co/
https://wtbr.tv/
https://www.errolmorris.com/biography.html
https://elpena.com/about

The television ads are part of
Covered California’s $109 million
investment in marketing, sales and
outreach and they can be seen here:

English - "For You," "Heart," ~ o B

"Invisible," and "Both" ! ; "
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Spanish - “For You,” “Corazon, .

“Invisible,” and “Translator” mnsuramce

Cantonese — “For You,” “Help,” and

“‘Eamily”

Korean — “For You,” “Help,” and

“‘Eamily”

Mandarin — “For You,” “Help,” and

“Family”

Vietnamese — “For You,” “Help,” and

“‘Eamily”

“California is a diverse state, and this
campaign was developed from the
ground up to reflect the culture,
values and language preferences of
the people we are trying to reach,”
said Colleen Stevens, Covered
California’s Director of Marketing.
“The consumer-first approach will help =
us deliver the message that affordable health insurance is available for them and their
families.”

Covered California’s 10" Open Enroliment

Covered California’s 10™ open-enroliment period is the time of year when eligible
Californians can sign up for health insurance, and the increased financial help now
available through the Inflation Reduction Act can lower costs for most. Open enrollment
lasts until Jan. 31, 2023, but the deadline to get coverage for all of 2023 is Dec. 31.

While, a record-high 1.7 million people are enrolled in Covered California, many people
remain uninsured. An estimated 1 million Californians do not have health insurance and
are eligible to get covered at low-cost or no-cost through Covered California or Medi-
Cal.

(more)
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https://youtu.be/8D2yXF0AVIM
https://youtu.be/4IfrgQbrQjM
https://youtu.be/jpAF4Q1cFJo
https://youtu.be/pBnIGyOAzs8
https://youtu.be/zCGdmlib7Ro
https://youtu.be/dGq5YskzWXQ
https://youtu.be/_8C2R1-gnjU
https://youtu.be/5uWBRo2Qn5o
https://youtu.be/_0h_7Ldg25Y
https://youtu.be/ydv4v9eedpc
https://youtu.be/oNzTqe0OK04
https://youtu.be/vX9cS2P7kcw
https://youtu.be/fl8kTw456ic
https://youtu.be/_A3dEhll--k
https://youtu.be/165-0cJXwjo
https://youtu.be/cj2kXPQ8Pkk
https://youtu.be/rwlHhl4i-8U
https://youtu.be/0lTCpc0d34E
https://youtu.be/ruVZ3lvyMu4
https://youtu.be/43P3sJuU1T4

Right now, 90 percent of Covered California’s enrollees qualify for financial help, and
two-thirds of Covered California’s consumers are eligible for comprehensive health
insurance coverage at a cost of $10 or less per month.

Signing up for Coverage is Easy

Consumers can discover their options by visiting CoveredCA.com, where they can
easily find out if they qualify for financial help and see the coverage options in their
area. All they need to do is enter their household income, ZIP code, household size and
the number of people who need coverage and their ages into the calculator on Covered
California’s homepage.

In addition, those interested in learning more about their coverage options can also:

e Get free and confidential assistance over the phone, in a variety of languages,
from a certified enroller.

e Have a certified enroller call them and help them for free.

e Call Covered California at (800) 300-1506.

About Covered California

Covered California is the state’s health insurance marketplace, where Californians can
find affordable, high-quality insurance from top insurance companies. Covered
California is the only place where individuals who qualify can get financial assistance on
a sliding scale to reduce premium costs. Consumers can then compare health
insurance plans and choose the plan that works best for their health needs and budget.
Depending on their income, some consumers may qualify for the low-cost or no-cost
Medi-Cal program.

Covered California is an independent part of the state government whose job is to make
the health insurance marketplace work for California’s consumers. It is overseen by a
five-member board appointed by the governor and the legislature. For more information
about Covered California, please visit www.CoveredCA.com.
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http://www.coveredca.com/
https://coveredca.helpondemand.com/lp/a8c3085e-e597-4ac8-ba23-42f245fdfa11
http://www.coveredca.com/

